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    About report:   In this study, 54 companies participated in four separate studies.

Page 30:    About the author:    LBG Research is a nonprofit organization dedicated to providing companies, 

     foundations and nonprofits with the most current information in trends and best practices in corporate 

     community involved in the USA and abroad.    
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     Survey results:   What was the business case for you to expand your giving campaign?    (top 3 responses)
      96.9% (  Desire to increase employee participation

      71.9% (  Being responsive to employee desires

      65.6% (  Improve employee morale
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     Survey results:   What precipitated your move to an expanded employee giving program?

      87.5% (  Employees wanted more choice    (the # 1 response)
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     Survey results:   Did expanding your model affect your donor rate?

      13.8% (  No, the rates stayed the same

      34.5% (  Yes, the rates went up a little

      44.8% (  Yes, the rates went up a lot

.                   

        6.9% (  Not sure


        Note:   No company surveyed said its giving rates went down with the expanded model of increased choice.
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     Survey results:   Did expanding your model change the amount of money donated?

      73.1% (  Donations increased

      19.2% (  Don’t know

        3.8% (  Stayed the same

.                   

        3.8% (  Donations decreased

Page 10:     Survey results:   What type of campaign do you run?

      47.2% (  Open  (any nonprofit can enter)

      38.9% (  Expanded  (includes select nonprofits)

       13.9% (  Traditional, United Way only campaign

Page 12:   Companies that make the switch to expanded workplace campaigns continue with the traditional timing of a 

    single, fall season campaign.

Page 26:  Correspondents listed what leads to unsuccessful giving campaigns:  “When donors have to write in the 

    organization’s name and/or search for an EIN.”   (the # 1 response out of 11)
Page 27:     Report quote:  “Workplace giving continues to be a convenient, cost-effective way for employees to make 

      charitable contributions.  We find that the more choices employees have in their workplace campaign, the 

 
      higher the participation rate.”

