Summary(    Giving at Work:  2003  (by National Committee for Responsive Philanthropy)
Page 5:   Alternative funds (like the Directed Giving Alliance), have made gains in large and small 
     workplace campaigns
Page 6:   Recommendation from the report:  Workplaces should support the continued growth of 
     alternative fund options

Page 9:   Of all donors who give $1,000 or less per year, between  the years 1996 – 2001, donations 
     to alternative funds increased by 35.72%, compared to a 0.46% growth in donations to the 
     more traditional campaign funds
Page 11:   Alternative funds experienced growth in and both local and national levels
Page 15:  Although the total giving in workplaces has been declining in recent years, in general those 
      declines are not affecting donations to alternative funds

Page 17:   Resistance to allow donor choice in workplace campaigns has resulted in a loss of 
       corporate participation, with up to 5 million workplace givers being lost.

Page 17:   Alternative funds don’t impose burdens on their member agencies – yet they maintain high 
       standards of accountability.

Page 19:   Brief history of workplace campaigns  (  Who owns workplace campaigns?   

Page 22:   As employers discover that workers want to choose which organizations their money will 
      fund, many corporate giving campaigns now include alternative funds with local 

      organizations that interest the staff.

Page 24:  Keys to success in workplace campaigns:    

“The number-one characteristic of a successful campaign is choice.”

