Report Summary:    
Campaigns at the Crossroads:   Changing Direction:  Developing Employee – Friendly Workplace Campaigns
Page IV.   Report includes 100 companies, public entities, experts in workplace giving and specific case studies.
Page 3:  Employee participation in traditional workplace campaigns continues to decline.
Page 3:   Part of the reason participation is declining is because younger employees aren’t as likely to participate in 
 
   traditional campaigns.   
Page 5:   It is estimated that 60% of companies have expanded their workplace campaign.   The expansion is 

  driven by 4 factors:

1) ** Employee desire for more choice **
2) Incorporation of technology, making it easier to add charities

3) As a response to declining employee participation

4) Ability for additional nonprofits to help fulfill the corporate philanthropic objective

Page 6:   It is estimated that 55% of all Fortune companies now offer an expanded donor option campaign
Page 6:   The 9 Strategies for a Successful Campaign:   

1) Build the Case  


             6)   Matching Contributions

2) Take Ownership



7)   Marketing Campaign to Educate Employees

3) ** Expand giving options **


8)   Implement Technology

4) Integrate Employee Involvement

9)   Measure Employee Satisfaction

5) Build Leadership
Page 17:  Report quote (   “Information shared at the United Way of America 2005 Community Leaders Conference 

       reported participation rates of less than 20 percent.”

Page 17:  Report quote(   “Employers who participated in the online survey report higher participation rates (43%) 

     compared to campaigns limiting choice to the United Way.”
Page 18:   Report quote (  “… younger employees aren’t as likely to participate in the traditional workplace giving 

      campaign.  The younger workforce is more interested in making their individual giving choices  

      rather than doing what their company wants them to do.”

Page 23:  Research shows that 70% of employees in companies with payroll deduction prefer more options in their giving.

Page 44:   Report quote (  “The future of workplace giving:  Employees will have a greater voice in shaping their 
            benefits, work / life programs, and in selecting the programs to support with their time and money.” 
